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Procedures for Advertising of Veterinary Medicinal Products
Issued pursuant to

Section 5, Clause 5 of 

the Pharmaceutical Law 

Section 7, Paragraph two of

the Advertising Law

1. These Regulations prescribe the procedures for the advertising of veterinary medicinal products.

2. Advertising of veterinary medicinal products shall be any activity or statement aimed to promote the use, prescription or distribution of veterinary medicinal products.

3. These Regulations do not apply to:

3.1.  the labelling and instructions for the use of veterinary medicinal products conforming to the requirements for the labelling of veterinary medicinal products prescribed by regulatory enactments;

3.2.  the informative statements (for example, regarding the change of packaging, warnings of the collateral effects of veterinary medicinal products), sales catalogues and price lists that do not contain indications of veterinary medicinal products or advertisements of veterinary medicinal products;

3.3.  the information provided by practising veterinarians to animal owners regarding specific veterinary medicinal products necessary for a specific animal or a group of animals;

3.4.  the advertising of animal care products if such products have no medicinal effect on animals; and

3.5.  the advertising of medicated animal feed.

4. The advertising of veterinary medicinal products might be intended for:

4.1. the public; or

4.2. persons having a right to prescribe or distribute veterinary medicinal products (hereinafter – professional persons).

5. It is prohibited to:

5.1. advertise veterinary medicinal products that are not registered in the Veterinary Medicinal Product Register of Latvia;

5.2. advertise veterinary medicinal products containing narcotic or psychotropic substances;

5.3. place advertisements of veterinary medicinal products on prescription forms; or

5.4. advertise prescription veterinary medicinal products in advertisements intended for the public.

6. When advertising prescription veterinary medicinal products, advertisers and disseminators of advertising shall ensure that the relevant information is accessible only to professional persons.

7. The advertising of veterinary medicinal products shall conform to the following requirements:

7.1. information provided by the advertising shall conform to the particulars provided by the instruction for the use of the veterinary medicinal products;

7.2. information provided by the advertising shall be objective and shall not exaggerate the properties of the veterinary medicinal products; and

7.3. the advertising may not be misleading.

8. The following information shall be included in an advertisement of veterinary medicinal products:

8.1. name of the veterinary medicinal product;

8.2.  an invitation to carefully read the instructions for use and the storage conditions of the veterinary medicinal product or the relevant information on the packaging of the veterinary medicinal product; and

8.3. indications of the correct use of the veterinary medicinal product on animals.

9. The following information shall be included in the advertising of veterinary medicinal products intended for professional persons (such information shall be precise, verifiable and sufficiently thorough in order to make judgements regarding therapeutic effects and doses to be administered):

9.1. the name of the veterinary medicinal product; and

9.2. indication whether the veterinary medicinal product belongs to the group of prescription or non-prescription medicinal products.

10. Advertisers and disseminators of advertising may not offer, deliver or promise any material or other valuables to professional persons for the prescription or distribution of veterinary medicinal products, and professional persons may not request such valuables.

11. Distributors of veterinary medicinal products may deliver free samples of veterinary medicinal products only to professional persons. Free samples of veterinary medicinal products shall be distributed in compliance with the following conditions:

11.1. the packaging of the free sample of the veterinary medicinal product shall conform to the smallest trade unit;

11.2. the free sample of the veterinary medicinal product shall be labelled in conformity with the regulatory enactments regarding the labelling of veterinary medicinal products, and the labelling contains an indication “Free sample”;

11.3. free samples of the veterinary medicinal products containing narcotic or psychotropic substances may not be distributed; and

11.4. distributors and recipients of the free samples of veterinary medicinal products shall register the delivered and received free samples of the veterinary medicinal products in accordance with the procedures prescribed by the regulatory enactments regarding the distribution, storage and use of veterinary medicinal products.

12. Holders (owners) of the registration certificate of veterinary medicinal products shall ensure that:

12.1. the Food and Veterinary Service has access to:

12.1.1. the samples of the advertising materials prepared; and

12.1.2. the information regarding the person responsible for the advertising of veterinary medicinal products (name, surname, education, telephone number and electronic mail address); and

12.2. the representatives of commercial companies distributing veterinary medicinal products under their supervision are accordingly trained.

13.  The Food and Veterinary Service shall supervise the performance of these Regulations.

14. If seminars, conferences, exhibitions or other activities related to the advertising of veterinary medicinal products are being organised, the organiser of such activities shall inform the Food and Veterinary Service of the programme, location and time of such activities.

15. The advertising of veterinary medicinal products may be commenced after the Food and Veterinary Service has taken a decision regarding the conformity of the advertising material submitted by the advertiser with these Regulations.

16. In the following cases the Food and Veterinary Service shall commence the inspection regarding possible infringements related to the advertising of veterinary medicinal products:

16.1. if a notification or complaint has been received regarding the advertising of veterinary medicinal products that does not conform to the requirements prescribed by regulatory enactments;

16.2. if relevant information has been received from other institution; or

16.3. on its own initiative.

17. Notifications and complaints related to the decision by the Food and Veterinary Service regarding the conformity of the advertising of veterinary medicinal products with these Regulations may be submitted to the Food and Veterinary Service within a time period of one month after the taking of such decision. The decision of the Food and Veterinary Service may be appealed to the court in accordance with the procedures specified in the Administrative Procedure Law.

18. These Regulations come into force on 31 October 2005.

Informative Reference to European Union Directives
These Regulations contain legal norms arising from:

1) Directive 2001/82/EC of the European Parliament and of the Council of 6 November 2001 on the Community code relating to veterinary medicinal products;

2) Directive 2004/28/EC of the European Parliament and of the Council of 31 March 2004 amending Directive 2001/82/EC on the Community code relating to veterinary medicinal products;

3) Directive 98/34/EC of the European Parliament and of the Council of 22 June 1998 laying down the procedure for the provision of information in the field of technical standards and regulations; and

4) Directive 98/48/EC of the European Parliament and of the Council of 20 July 1998 amending Directive 98/34/EC laying down the procedure for the provision of information in the field of technical standards and regulations.
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